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I prefer 30° Campaign 

  
Joint network implementation activities 

 
General Assembly, 12 June 2014 

 

 



OUR GOAL 
Aspiration yet realistic 

To promote low temperature 

washing (30° or below) and 

reduce the average EU wash 

temperature, now at 41°C 

FOCUS COUNTRIES: 

BE, F, I, UK, DK 
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STRATEGY 
Reassure about the benefits of washing at low temperatures eg 30°, by communicating TOGETHER 

 

Saving money 

 

Clean result (performance) 

 

Saving energy  

&  

Helping the environment 

 

Clothing care  

 

Wash at  
low 
temperatures 
(eg 30°C) 

£ 

Detergent 
companies 
 
Washing 
machine sector 
 
Ministries, 
NGOS 
 
Retailers 
 
Fashion sector 
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CAMPAIGN LAUNCH EVENT 

MILANO, 7 JUNE 2013 

“I very much welcome the “I prefer 30°” campaign. This is an example of 
partnership at its best and is fully in the spirit of the Commission's aim to 
encourage multi-stakeholder action in the fight against climate change. If we all 
make small changes to our daily habits, together we CAN make a big difference. 
Let's work together for a better climate - one machine wash at a time!" –  
Connie Hedegaard, Commissioner Climate Action 
115 participants 
20 media 
Coverage in Brussels, Italy, DK, Germany 

& 



Other partners signed up 
(as at June14) 
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SPT - Denmark 



LOCAL PARTNER ENGAGEMENT 
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LOCAL AMBASSADORS 

8 



LOCAL IMPLEMENTATION & AMPLIFICATION 
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66,000 

postcards 

over 2 weeks 

in cinemas & 

cafes in 

Denmark! 

Press release 

launching the 

campaign in 

Denmark 



Afise - France 



PR ACTIVITIES 
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1. Press Release sent to 700 Journalists  
    Press coverage: 20 articles in major media   
 

TV  
 

M6 – 12h45 – 5 MARCH 2014 

 

 

RADIO  
 

RTL  - 3 MARCH 2014 

EUROPE 1 – EUROPE 1 BONJOUR – 17 MARCH 2014 

 

 

NEWSPAPERS FOR CONSUMERS 
 

LE PARTICULIER PRATIQUE – FEBRUARY 2014 

METRONEWS – 12 FEBRUARY 2014 

LE PARISIEN – 3 MARCH 2014 

 

 

 

METRONEWS
35 RUE GRENETA
75002 PARIS - 01 55 34 45 00
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AFISE
8193329300509/RLA/MAG/1

Eléments de recherche : AFISE ou Association Française des Industries de la détergence : uniquement dans le cadre de la campagne "Je préfère
30°C", sensibilisation au lavage à 30°C pour l'environnement, toutes citations

Energie
Et si vous passiez à 30°. Laver à
basse température , c'est la possibi-
lité de faire des économies d'énergie ,
de prendre soin des fibres textiles de
votre linge et de l'environnement.
Pour savoir dans quelles conditions
laver à 30° est suffisant, rendez-vous
sur www.jeprefere30.eu .



PR ACTIVITIES 
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Europe1.fr 

2 millions de visiteurs uniques/mois 

Chronique « Je prefere30° » en 

ligne depuis le 17 MARCH 2014 

WEBZINES – CONSUMER PRESS  

BIENCHOISIRMONELECTROMENAGER.COM 22 JANUARY 2014 

LEPARTICULIER.FR 1 FEBRUARY 2014 

TERRAECO.NET 8 FEBRUARY 2014 

ACTUALITE.PORTAIL.FREE.FR (reprise de terraeco.net) 8 FEBRUARY 2014 

NEWSHUB.ORG 3 MARCH 2014 

RTL.FR 4 MARCH 2014 

LEMONDE.FR 4 MARCH 2014 

TF1.FR  4 MARCH 2014 

YAHOO.FR (REPRISE DU MONDE.FR)  4 MARCH 2014 

ARGENTDUBEURRE.COM 5 MARCH 2014 

LES NUMERIQUES.COM  9 MARCH 2014 

 

NEOPLANET.COM 17 MARCH 2014 

 

EUROPE1.FR 18 MARCH 2014 

 

BLOGS 
 

ACTEURDURABLES – 27 FEBRUARY 14  



2. FACEBOOK “JEPREFERE30” 
Création de la page le 14.02.14 – Fin du Community Management le 25.04.14 
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1665 J’aime 
Le 2.05.2014 



3. WEB TEST: PARTNERSHIP WITH AU.FEMININ.COM 
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200 experts selected  

 156 comments: average note 4,8/5 

May 
2014 



PUBLICITY - MAGAZINES 
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Impact on traffic 

to FR B2C 

website 



Assocasa - Italy 



DIGITAL MARKETING ACTIVITIES 
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#MEGLIO30 
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AMBASSADORS & FACEBOOK FANS 
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SOCIAL MEDIA 
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Detic - Belgium 



ROADSHOWS & STREET MARKETING 
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ROADSHOWS & STREET MARKETING 
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ROADSHOWS & STREET MARKETING 
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SOCIAL MEDIA (FACEBOOK & LINKEDIN)  
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LOCAL PARTNERS 
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Belgian Sectoral Agreement partners  

support I prefer 30°   

J’épargne l’environnement, j’épargne de l’argent. 
  
Roland Moreau 
Directeur général Environnement 
SPF Santé publique, Sécurité de la Chaîne alimentaire et 
Environnement 



UKCPI - UK 
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25,000 visitors  to UK B2C site as a result of UKCPI  joint press release with 

National Union of Students partnership in the UK during March! 

JOINT PARTNERSHIP WITH NATIONAL UNION OF STUDENTS 



JOINT PARTNERSHIP WITH NATIONAL UNION OF STUDENTS 
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Student Selfie 

competition 
Win ₤250! 

 



JOINT PARTNERSHIP WITH NATIONAL UNION OF STUDENTS 
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JOINT PARTNERSHIP WITH NATIONAL UNION OF STUDENTS 
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NUS Newsletter 

reaching out to 

500,000 students 



AMBASSADORS 
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More info: www.iprefer30.eu 


